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MAGAZINE
A leading International trade

publication, digital and print format. An
authorative voice for the licensing,
digital & gaming, entertainment, toy,
publishing industries and everything
dealing with Ips development

L0

ALL-NEWS WEBSITES
Online daily updated all-news

website on licensing, media, digital,

publishing, branding and the latest

trends, read by over 40.000 readers
every month

BM

THE MEDIA & LICENSING

NETWORKER

SOCIAL MEDIA
A rich social media network where we

publish the most relevant industry news,

read by over 20,000 followers daily (with

an average increase of +100 followers per
month)

B M THE MEDIA & LICENSING
NETWORKER

fa®

NETWORKING THE
INDUSTRY
We help companies to connect
thanks to a rich international
network

LM
E-NEWS

LM E-NEWS
Weekly Newsletters on the

latest news, sent to over

20.000 subscribers and shared
worldwide



B M THE MEDIA & LICENSING
NETWORKER

How we release news worldwide

LM ucensine - _—— | M

LICENSING, BRANDING, MEDIA&DIGITAL E - N E\X/S

ALL-NEWS WEBSITES LM E-NEWS SOCIAL MEDIA
Every week, we publish an avarage of A selection of our website’s news Social Media Pages (Linkedin,
40 news on licensing, entertainment, are published on our weekly Instagram, Facebook, X and
digital, gaming, retail, fashion & lifestyle, newsletter, read by over YouTube) welcome the
and much more, reaching every month over 20.000 subscribers newsletter’s highlights and the
40.000 readers from all over the world who sponsor’s news, read by over
follow constantly our online content T 20.000 followers

\ L LICENSING
VY1 MAGAZINE

(QUARTERLY) MAGAZINE
Every quarter we publish a magazine packed with the latest industry novelties, trends analysis, and the hottest
topics, with a digital version constantly available on all our digital tools, as the paper version is distributed at
the major international trade events. Every magazine release is pushed by an intense social media campaign
and a dedicated online promotion, reaching dozen of thousands of new readers and collecting new subscribers.
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Some Facts & Figures

Everyday +3.000 web

push subscribers receive +40 news published
the notification of the online every week
news released online

+40.000 online monthly An avarage of +1.000
readers on online daily readers on
licensingmagazine.com licensingmagazine.com

+ 2.600 readers of

weekly linkedin An avarage increase of

+20.000 subscribers of +25.000 social media

the weekly newsletter

newsletters (with an +100 social media
: followers
increase of +50 readers followers per month

per week)

Over 30 leading trade
events attended all over
the world as a Media
Partner, with a focus on
Europe, USA and Asia

Over 100 territories
reached
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An authoritative digital and print

publication covering the hottest ——

HELLO KITTY

industry topics with global reach. Sothanriversary
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A Leading International
Trade Publication

Licensing Magazine is one of the leading global trade
publications in the licensing industry and related fields.

With an international editorial team based in Europe, UK and USA,
Licensing Magazine is one of the few publications that:

- Partners with major B2B trade events in Europe, Asia, and the
USA as a Media Partner;
Exhibits with its own booth and distribution bins at |leading
B2B events worldwide, as the Toy Fair in Nuremberg, the Bologna
Children's Book Fair, Brand Licensing Europe, Las Vegas Licensing
Expo, China Licensing Expo and Mipcom;
Focuses on topics and trends that help professionals view the
business out of the box;
Combines licensing, digital, gaming, publishing,
entertainment and product category developments in a
single medium, giving space to the entire industry chain and
beyond;
Integrates print and digital media, with an all-news website, a rich
social media network, and weekly newsletters, to provide
constant updates in real-time and with the greatest
exposure ever.
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The magazine that

talks about licensing,
from every perspective

Over 1.000 copies of paper format of the Magazine are printed and
distributed at each attended event, with an avarage of 10.000 copies
printed each quarter to cover the major events attended by the
Publisher

Every issue is launched on a digital format, reaching over 90.000 readers
at one time, with an avarage reading time of 10 minutes

The digital version of the magazine is enhanced with over 100 links to
partners’ websites, videos, and exclusive content

Interview
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Permanent exposure of the digital magazine on the website, weekly
newsletters and a constant promotion on LICENSING MAGAZINE social media
pages

The digital version of Licensing Magazine reaches over 110 territories.
Among them, Europe, English-speaking territories (UK, USA, Australia),
China, Japan, India, South Korea, among others, are the best reached
regions

Every year, Licensing Magazine covers over 35 international leading trade
events as a Media Partner, with extensive magazine distribution at major
licensing, entertainment, toy, and publishing trade shows worldwide.
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B One of the most widely read magazines worldwide

Profile of the Online Readers

licensees 60.00%

Figures on the Digital LM
Performance in 2024

\A
o ‘\

@ licensees @ licensors and agencies | retailers

“a% Tas

licensors and agencies 30.00% ' " %
&

+ 990.000 readers reached
An avarage read time of 8’30”
+ 10.000 clicks on digital links

+ 20.000 magazine’s downloads

A Map of our Global Reach

Font: Issuu
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FOCUS ON ASIA

Licensing Magazine is the only
International publication to have a
regular column on Asian Licensing

Novelties, titled FOCUS ON ASIA.

It is the only bridge between Asia,

China and the rest of the World!

The Focus on Asia column is
sponsored by China Licensing

Expo (15 - 17 October, Shanghai).

CHINA

LICENSING EXPO
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China Licensing Expo
2025. An Overview

Tre Ching Licansing Expo (CLE) 2025
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Licensing Magazine is
the most widely

distributed Publication in the
Fall Season!
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WHAT’'S NEW FROM THE INDUSTRY LICENSING & GAMING
FOCUS ON ASIA BLE SPECIAL REPORT

B M THE MEDIA & LICENSING
NETWORKER

NEXT RELEASE:

LICENSING MAGAZINE FALL ISSUE
Period: September/October

The most important issue of the year will be distributed as a
media partner at major industry events, with a privileged
presence at Brand Licensing Europe (BLE) and with its
Chinese edition (Yol/lowing slide)

An essential tool to promote your brands, products and
services worldwide with maximum exposure. The presence
at BLE will be characterised by:

- Dedicated Stand
- Distribution bins all over the showfloor

- Our special Social TV Corner format

This big issue, in its paper and/or digital format, will go to*:
- BRAND LICENSING EUROPE

- CHINA LICENSING EXPO

- MIP JR. + MIPCOM

- CHINA CHILDREN'S BOOK FAIR
- CONTENT TOKYO

- ASIA TV FORUM

*This list may vary and new events that we will follow may be
announced in the coming months
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The Fall issue of Licensing

Magazine speaks Chinesel
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For every client
of the Fall Issue
of Licensing
Magazine will be
offered the option
to be included in
the Chinese edition
of Licensing
Magazine with a
symbolic additional
fee of Euro
300,00 each

B M THE MEDIA & LICENSING
NETWORKER

LICENSING MAGAZINE.
THE CHINESE EDITION

Period: October/November

In October, the most important issue of the year goes to China
with a dedicated Chinese editions which is made of the Clients’
content and an extensive Focus on Asia, including also a preview
of the China Licensing Expo (CLE), the leading Chinese
licensing event, taking place in Shanghai, and where Licensing
Magazine is present as a Media Partner, with:

- Dedicated Stand
- Distribution bins all over the showfloor

- Our special Social TV Corner format

The Chinese edition of Licensing Magazine goes to*:

- CHINA LICENSING EXPO

- CHINA INTERNATIONAL CHILDREN’S BOOK FAIR

*This list may vary and new events that we will follow may be
announced in the coming months


offic
Evidenziato


LICENSING THE MEDIA & LICENSING
LM MAGAZINE BM NETWORKER

Deadlines for the Digital and

Paper Fall Issue Ll LICENSING

MAGAZINE
(including Chinese Edition) ‘
o) O FOLLO Sow
THE HOTTEST BRANDS TO FOLLOW. WHAT’'S NEW IN
THE ENTERTAINMENT, GAMING, BRANDING, MEDIA & HELLO KITTY

50th Anniversary
DIGITAL INDUSTRIES.

[ &g
1

BLE PREVIEW - MIPCOM PREVIEW.

FOCUS ON ASIA AND CHINA LICENSING EXPO PREVIEW
INSIGHTS ON THE NEXT TRENDS.

EDITORIAL DEADLINE: September 11th
ADV DEADLINE: September 19th *
DIGITAL LAUNCH: September 29th

PAPER LAUNCH: October 7th (BLE Opening Date)

WHAT'S NEW FROM THE INDUSTRY LICENSING & GAMING
FOCUS ON ASIA BLE SPECIAL REPORT
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A Best Of Issue to end 2025 with
some good resolutions for the
New Year

L LICENSING
11

MAGAZINE

FOCUS ON LICENSING AND TOYS SUSTAINABILITY IN LICENSING
ENTERTAINMENT TRENDS EVENTS YOUCAN'TMISS!

B M THE MEDIA & LICENSING
NETWORKER

LAST ISSUE OF THE YEAR:
LICENSING MAGAZINE BEST OF ISSUE
(new in 2025!)

Period: November/December

What have been the main trends, insights, and innovations of the
year that is about to end, and what will be the trends and brands
to follow and celebrate for the coming year? A new issue by
Licensing Magazine for 2025: a special release, a BEST OF
that collects a summary of what happened during the year and
what to follow for the year to come.

This issue will be released only in a digital format!



LICENSING THE MEDIA & LICENSING
LM MAGAZINE BM NETWORKER

Deadlines for the Digital and

Paper Best Of Issue

L N LICENSING
1

MAGAZINE

THE BEST OF THE YEAR THAT IS GOING TO END AND
WHAT TO EXPECT FOR THE NEW YEAR TO COME.
WITH IN DEPTH ANALYTICS ON THE MAIN
LICENSING AND PRODUCTS CATEGORIES

EDITORIAL DEADLINE: October 30th
ADV DEADLINE: November 4th
DIGITAL LAUNCH: November 11th

FOCUS ON LICENSING AND TOYS 1 SUSTAINABILITY IN LICENSING
ENTERTAINMENT TRENDS EVENTS YOUCAN'TMISS!
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THE ALL-NEWS WEBSITE
www.licensingmagazine.com

A daily updated website with the .
main industry news from around the pZ#
world, as well as rich in exclusive '
content. With +1,000 readers per §
day, it is an essential tool for staying {i
up-to-date on what's happening in L
the licensing industry worldwide.

B M THE MEDIA & LICENSING
NETWORKER
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B M THE MEDIA & LICENSING
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THE GLOBAL INDUSTRY ALL-
NEWS WEBSITE

Licensing Magazine is not only a print and digital magazine
but also a daily updated website covering the worlds of
licensing, media, gaming, and everything related to brands.
It features news and dedicated sections for licensees, retail,
events, and much more!

With over 40,000 net monthly visits, it is one of the
industry's main global reference points!

Each news is included in weekly LM E-NEWS newsletters,
sent to over 20,000 subscribers, and connected to
LICENSING MAGAZINE's extensive social network, with
additional +25,000 followers (figures increase every
month!).

As a result, every published news item reaches the
widest possible audience every time.

Our WEBSITE, our NEWSLETTERS and SOCIAL
MEDIA pages, ALWAYS allow to

communicate the industry and create a rich
MEDIA SYSTEM that works throughout
the year and 24/7!
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LICENSING
MAGAZINE
ALL-NEWS

WEBSITE
HAS A
GLOBAL
REACH




LICENSING
L M MAGAZINE

B M THE MEDIA & LICENSING
NETWORKER

LM E-NEWS. WEEKLY SPONSORED AND

CUSTOMISED NEWSLETTERS

Every week, a newsletter with A
the main industry updates and f
exclusive content by LM.

For our partners, LM E-NEWS'is
the tool to create tailor-made
promotions that get straight to
the point and leverage all
available digital tools.
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N.200 - 30 SEPTEMBER 2022 View this email in your browser

LM E-NEWS
LM E-NEWS

\ \
SEASON z AVAILABLE 3
N

Weekly newsletters with

COVER STORY inSig hts and news from aII
over the world

SMi"iRr-s

‘.. f&"-(,

Every week BM publishes a
NEWSLETTER (LM E-NEWS) sent Companies can SpONSoF our
to over 20,000 international weekly LM E-NEWS.
subscribers and with an average of . :

_ They will get the following
20% of redemption on selected exposure:

content. e Head Banner on the top of

the Newsletter

The weekly newsletters follow the main Newsletter's Cover Story

news submitted by our followers, as well Highlighted News on the
as exclusive content edited by LM! Website
A STUNNING AUTUMN FOR THE SMURFS
READ THE COVER STORY _ S _ News shared on LM

With an editorial activity on each online social media pages

= content, every company can become the A tailor-made #Linkedin

— Y READ THE LATEST ISSUE OF - |

1°7 [ )Y LICENSING MAGAZINE protagonist of our newsletters! Newsletter

/'8

HIGHLIGHTS
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LM E-NEWS

LM E-NEWS

Our Customised LM E-NEWS
Newsletter

CREATIVE ACTIVISM 1

FOR A MORE “;q

POSITIVE WORLD
« 4 ol e
HIGHLIGHTS

Based on the LM E-NEWS style, we can deliver a tailor-made
newsletter, highlighting the main news, interviews, and company/brand

profile of a client.
Companies can customise a LM

Each customised newsletter is E-NEWS newsletter.

completed by the company’s They will get the following exposure:
visuals and banners! Banners in every part of the
Newsletter
Dedicated Content for all the
JOIN SMILEY TO CELEBRATE ITS 50TH

Newsletter i
Highlighted News on the AN THENEW)
Website

News shared on LM social i haR

media pages . e . | crmvoTonaL
A tailor-made #Linkedin ' El SMILEYS

| .




130 JUNE 2023

THE LATEST NOVELTIES BY AT THE

Liviszze ILIGENSING
‘EXPO

OVER STOR
SMURFING THE AMERICAN MARKET

Read the
new issue of

Licensing Magazine

FORTNITE
CONTINUES
7 CATEGORY
EXPANSION

MEET LICENSING BUDTH bl
MAGAZINE LA
AT THE LAS VEGAS LICENSING EXPO

= SQUISHMALLOWS
TOMCDONALD'S

LM E-NEWS

LM E-NEWS becomes a daily
newsletter at major industry
events, such as Las Vegas Licensing
Expo and Brand Licensing Europe, with
an extensive media coverage about

everything happening around these
events.

In addition, LM E-NEWS becomes a
thematic newsletter on the heels
of other industry-relevant events such
as the Spielwarenmesse, Bologna
Children’s Book Fair/Bologna Licensing
Trade Fair, BrandMate, NY Toy Fair,
MipCom, and many others.

B M THE MEDIA & LICENSING
NETWORKER

Ly LI ENSING
E-NEWS = EUROPE

[COVER STORY]

POKEMON: FOCUS ON FASHION
READ THE COVER STORY

ady to attend today the Brand Licensing Europe? Here some info and greetings b
Paddington!

HIGHLIGHTS
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COVER STORY

NOSTALGIA MEETS INNOVATION: THE
EVOLUTION OF NELVANA'S ICONIC
FRANCHISES
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Our digital approach

HOW WE
SPREAD A
CONTENT
THROUGH OUR
DIGITAL TOOLS,
REACHING
OVER 40.000
READERS AND
FOLLOWERS
AT ONCE!

L v' LICENSING

MAGAZINE

LICENSING
MAGAZINE

NY

LM
[clesy O
= |nstagram

IGITAL&GAMING ~ RETAIL  TRENDS&RESEARCH  SOCIALTV COR!

—_— OPONsored Newsletter
(Head banner + Cover Story)

NOSTALGIA MEETS INNOVATION: THE

EVOLUTION OF NELVANA'S ICONIC
FRANCHISES

=== All News Website

MARIA GIOVANNA GURRIERI
JOINS ETS ASHEAD OF
LICENSING DIVISION

Highlights, Industry News

PGS EXPANDS MINI SMILEY’S
REACH WITH MAJOR
'WORLDWIDE PARTNERSHIPS

Industry News

OUTRIGHT GAMES: THE NEW
WAVE OF LICENSED
VIDEOGAMES

Digital & Gaming, Highlights,

Our reportages

VIDEO INTERVIEW™

B M THE MEDIA & LICENSING
NETWORKER

@ LicensingMagazine News Promuovi
In an inspiring conversation with Mellany Welsh, Vice President and Head
of and Kids Can Press we explore the continued success of

Nelvana &

LICENSING
M&OA‘ INE

L

MAGAZINE
,

LICENSING
MAGAZINE

LM LICENSING MAGAZINE LM BMSrl
2,470 followers = 5@
5d - @ With a ri chhstcr) spa ing over 50 years, Nelvana has produced beloved franchizes such as Max
&a uby, Babar, ranklin

With a rich history spanning over 50 years, Nelvana has produced beloved franchises

n an ins| el[an)N|h\/ € Prezident and Head of Nelvana and Kids
such as Max & Ruby, Babar, and Franklin ..more e P wed success of nostalgic properties, the latest tre d ey
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VIDEO CONTENT.
LM SOCIAL TV CORNER

Beyond text and pictures,
videos are effective tools to
engage the audience online
and give exposure to partners
from an innovative and
dynamic perspective.




LICENSING MAGAZINE'S VIDEO PODCASTS

LM offers to industry key players exclusive video interviews, entirely edited and enriched with
videos, images, logo and insertions. The final result is an intense, rich and unique video that can
be used by companies on all the digital platforms with a guarancy of reaching the maximum
exposure in the business.
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et 7 ]

LA N = L B o B

> |4 P 1530 31:00 HD N HEN

BM

THE MEDIA & LICENSING

NETWORKER



https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy
https://vimeo.com/748973739?share=copy

B M THE MEDIA & LICENSING
NETWORKER

LICENSING MAGAZINE SOCIALTV CORNER

Licensing Magazine is fully present with its editorial team at major
international events where it is Media Partner. On these occasions, LM
organises a Social TV Corner to conduct live interviews with its partners,
to be scheduled simultaneously on all LM’s social pages and all-
news website.

SOCIAL TV,

CORNER

The Social TV Corner format and Social Media Reels area free
extra tools for LM’s customers to create engagement through
our rich media ecosystem.
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CONFERENCES AND EVENTS

Thanks to our expertise, we
are called by A-level event
organisers to host panels and
conferences regarding the
latest Licensing trends and
everything related to Content
Development, Brands, Toys,
Publishing, Entertainment,
Animation, and more.
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LICENSING MAGAZINE.

THE CONFERENCES WE HOST

At Licensing Magazine we are not only a valuable Media
Partner, but we also host Conferences at the major international
trade events, as at the Cartoon Media masters, Nuremberg
Toy Fair, Frankfurter Buchmesse, Brand Licensing Europe,
Young Horizons, China International Children’s Book Fair,
just to name a few.

Thanks to these events, we can highlight the major industry
trends, spotlight on the latest novelties and help keyplayers
to network among them and get an appropriate
exposure at leading international events.
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For any further information

BM SRL

Ph. +39 011 1921 1996
Mob. +39 339 237 7368
email: info@brands-media.com
www.licensingmagazine.com

Y

X: @LM_LicensingMag

in

Linkedin: Licensing Magazine

f

Facebook: @LMLicensingMag

Instagram: @Im_licensingmag
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